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nargmuwvonmisiavingduuuldu (The Great Reset)

wWasuauduovlanialtkt (The New Paradigm Shift)

surnanavinednedoviuwmkioulau (Beyond Tomorrow)




Tourism is an eggshell industry



Tourism is an eggshell industry..

Crisis
1 1976 Oil Crisis -6.92
2 (1983 Economic Recession -124
3 1991 Gulf War -7.36
4 2003 SARS Pandemic -110
5 2005 | Tsunamiin Andaman -4.00
6 (2009 Thailand Political Unrest -2.98
7 |2014 | Thailand Political Unrest -6.54
8 2020 COVID-19 -100

Source: Yuwadee Nirantrakul, 2019
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Judroviigowiiouriu ADANISOSDVSU s:uulAWDUSAnSSU
(Me Too Strategy) (Over Tourism) (Eco-system Innovation)
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(Volume over Value) (Competitiveness) (Sustainable Roadmap)

HanNsS:NUMINNISWoJU
(Negative Impacts)

nnKNYTKundsUSU
(Regulatory Guillotine)
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(Climate Change) (Tourist Behavior) (Sanitation & Safety) (Traffic Congestion)

# SmartTourism 3
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(Competency of HR) (Tourism Data Inventory) (Participation) (Fund Raising)
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The Crisis of Old Paradigm
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Forget the past success and focus the next growth!
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nargnmuwvonisniavitngduuuldu (The Great Reset)

wWasuauduovlanialtkt (The New Paradigm Shift)

surnanavinednedoviuwmkioulau (Beyond Tomorrow)




Thailand :

From Player to Game Changer

= 2024 Economic Impact: $10.9
trillion (approx. 10% of global
GDP)

= 2025 Growth: Exceeded $11.7
trillion (approx. 10.3% of

9
= G

obal GDP)

obal Employment:

Supported 357 million jobs in
2024: forecasted to reach 460
million by 2035
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Uodumeuon (lansSou, adna, dvAu, AN,

uiu, A wdaudv, wivdusuusv) (External
Factors)

waéanssulinripviigowasgu
(Change of Tourist Behavior)

misdoviigdIBvUs:auUMSi
(Experience Tourism)

MSHDVINYIBOFUMW

(Health & Wellness)

duaunvgua:AUUaDany
(Sanitation & Safety)

misHovIRgIDgvsVEU
(Sustainable Travel)

misriaviigddrainalulad
(Technology Integrated Travel)

misroviignBvaIms
(Gastronomy Tourism)
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Sustainability Local Learning Savvy IT

(UDVHKIADIITVEU) (Ssugnudunaviu) (InATuladuvoatKsd>v19)

Authenticity _ Lustomized Experience Feel Good Travel
(Govnmisauluiiisun) (Uszaunisainiasntav) (1Gumvasendiusanaa)







Whycation
Why not Where




Wwaukavnavngdsoav lunvoua (Anti-Tourist Mindset)
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Tourism 10 Tourism 2.0 Tourism 3.0
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What to Sell
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HVLITLT2(IGIVE  Sustainability Culture-based Second Tier




“ts1D:dvuduus:aumsadnuidadiasenvls”

B “










dumnmisnavingd AD"
NDoLOed

gAuKovUs:auMmsal




gamsnovingdwWasuinUsmaugacumw (Value over Volume)




JuAmMsnovinslng.. Advuancv dsS1Vassn







DIKS
D1S/9151sUN
D1SUSSSU
D1NA
2INsal
2lwn
DIWIS
21sud
21M1S
2IUMW
D18

215

DAY
Daduns
531311

Globalization Localization Personalization

lanmadcuu

305cusssu adulongdanm







——
: T

U lutsuanisaala

S—




AIUsvldusvMIsSUDU
(Carbon Transparency)

NISNDVINYOUUUWUESIVY

(Regenerative Tourism)
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NISHDVLINEOUUULDE

(Silence Tourism)
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wawuamudulnsgtuauduaina (Hi Tech & Hi Touch)
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nargnmuwvonisniavitngduuuldu (The Great Reset)

wWasuauduovlanialtkt (The New Paradigm Shift)

sunanavingdlngasviuwkisoulau (Beyond Tomorrow)
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Thailand Digital

Tourism
Platform

High Value %hail_and
Tourism QuPism
: Sustainable
Strategies us
Roadmap

Thailand

Tourism

Thailand

HR :
Inclusive
Development Tourism
Tourism
Requlatory
Guillotine

Roadmap
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Green for Growth




From Sustainable to Regenerative Tourism

From Mindset through Skillset to Eco-system




] ( GOODHEALTH QUALITY
POYERTY I ¢ AND WELL-BEING EDUCATION
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FOR THE GOALS
INSTITUTIONS

« Envir | Reporting Disclosure
« Environmental Management Policy
« Environmental Management System
+ Eco-Efficiency

« Energy Consumption

» Water Use

« Pollution and Toxic

« Climate Change

Environmental

Corporate
Governance

™

+ Social Reporting Disclosure

» Labor Practices

/ L ] - L ]
' Global Sustainable Tourism Council
» Human Capital -
« Talent attraction and retention {

+ Workforce Engagement

« Corporate Citizenship and Philanthropy

+ Health and Safety

« Environmental and Social Impact Assessment

« Stakeholder Engagement
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from Hi-tech to High Touch..
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VESTIARE

Paradigm Shift

to Value-based
Tourism
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Silk taffeta dress with detachable Silk taffeta dress with detachable
cape cape

$ 4,980 $ 4,980




» STARBUCKS RESERVE®
1RAYA RIVERFRONT

© 2021 Starbucks Corporation.
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mshuUn (Forest Bathing)
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Noctourism JuAnNtiao1NNISsSOUAIIN

Nocturnal (na1vAu) ua: Tourism

(Msnovnyd) BVKUIYNL MSHDVLNED

Anadutudavoainaau Tagiulun
Aonssulla:anmufnaIuIsnJuNalalaw:
1Da1NAVAU LBU WWSHNTUNNa1vAu
semaEoouay uavikio lGuthaiua
AheuAmAU sUSUNSBUAND BURVKDY

Wuadu (naiwdusou naivAudaue)




» KanldgvukavnovNyIALEUTUADY
UnnoolRed ua:jornthgus:aunisain
uADsvua:luslAs (Local over tourist
traps: The shift toward authentic
travel experiences)

» WBB5auuuAunDYiuluMsiDOINgD (Live_
Like Local) | TS

» TTSuANSINYDBULKALNDYVINYIBDAD Ua N ‘thlr a ‘ | ,

WuNsAuAfuScuUSSSULa-3a83auov

Autufoviu (Soul of Local)
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NISHDVINYIIAYBUBULUUKSHSY
(Luxury CBT)

ADIUKSKSTNAUNAIUNUSCUUSSSUNDDAUDEIDEUQA
oInIsiuUlanoalciduiasgius:Qu Fine Dining
Uszaumsadudantkhiuuuionsnasw

ADIWIVEULA:NMSMDVIAYIIBVDUSNY
nsquauuu VIP uasusmstawi:unna



sztaumsainasSvrKiviusda (Once in a Lifetime Tourism)

¥ B ‘:r

Touch Two Continents Travel to Space Explore Titanic
awnua:tkandyd novINYgDOIMFA susininmidn




Digital Nomadism & Remote Work Travel 1Qula

1. msaunad6r1drnsu Digital Nomads (Remote Work Visas)

2. In-Bénnvawsualn-awsvawsiwuiu (Co-Working & Co-Living Spaces)
3. lnsua Workation (Work + Vacation)

4. MsuneaduUdv Freelance ua: Gig Economy

5. ulvngmBua:ngruIgnaduayumsmmumvina
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* misrpvingaBvaumwmaviaula sr1eviuoin Global Wellness Institute (GWI) masw:aulawnds 7-9% ool

" Jowudumwme 1 Sadcuanu lasidwnmnaiwadovnu (Prevention) Wuw (Maintenance & Enhancement) Snuhua:wuw
(Healing & Recovery) riundonssuuazusmsindviasudunid=tusargaiu
* inaluladua: Al ¥oggns:auMSHDVINYIBOFUMW

. msuauNanuqumwﬁumsn'a\)l|'1'u:)u's\)Us:aumsn.'iua:!ai!aa‘i\)u:)oéau (Experiential & Sustainable Wellness Tourism)



» WWunusltivAwiumsiIGumMoivoAIWEVULAtKANKTDINADIIFUY
» YowiuTuimsaauawumoidgvua:nisaamswowinalulad
C a I mc ati on . ua\Tvun'l\)tE-'m\)t‘flqué'sz-hﬁtgﬁiaiouaciaa!umw (ovAanisouuslan)
nNSHovIRYILNDAILEVU * AWV (Silence Tourism)
= msaaviaoninalulad (Digital Detox Travel)

» mistwavviunghvdvéiu (Sustainable & Off-Grid Accommodations)

 MssduaNUsssuUB1a (Nature Immersion)




Coolcation (18un31 auvrgni emaun:n)
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uudliuwasuoin “Where is hot” Ud “Where is not” luaumnma-tanmawm
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Greenovative Tourism
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Regenerative Tourism
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Gastronomy as a Cultural Gateway

1) oamisiovauuazuavun (Authentic & Local Experiences)

2] ;amisiazidudcsusssuuazisovsd (Cultural & Storytelling Food)

3] msmamsvuazidsntaumaimis (Cooking Classes & Food Workshops)

4) wmisaumwuazgvdu (Sustainable & Health-Conscious Dining)




Gastronomy as a Cultural Gateway

5) amsWosuuazinsudikl (Fusion & Experimental Food Trends)

6] NMsomsuazustaumsnildvdu (Food & Beverage Tours)

7 ac1§ml:\_l0ua:ﬂammsmmds:nﬁn (Street Food & Budget-Friendly Culinary Experiences)

) City Media Group




nonssuadinsuan Jasmwuduuwuuuuadavau INYDODUNDY
(Kid-based Tourism (Bromance) (Babymoons)

ASDUASOKAEIDU SultyuwsSoutwouain
(Multi-generation Mix) (Bestiesmoons) (Buddymoons)




Safety/
Sanitation
dunmod:

Storytelling
1Sovtah

Sustainability
AWgvEU

Standard
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Space
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